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Technological Educational Institution of Crete
DEPARTMENT OF COMMERCE AND MARKETING
K. Palama & I. Kakridi, GR 720 00, Ierapetra, Crete, Greece Tel.: +30 28420 89480 Fax : +30 28420 89797 
Email: emark@teicrete.gr, Website: http://www.emark.teicrete.gr
Diploma Supplement
Diploma Supplement Number
: …/…….

1. INFORMATION IDENTIFYING THE HOLDER OF THE QUALIFICATION
1.1 Family name(s):  




1.2 Given Name(s):  


 

1.3 Date of Birth (day/month/year):   


1.4 Student identification number or code:  


 
2. INFORMATION IDENTIFYING THE QUALIFICATION 
2.1 Name of qualification and (if applicable) title conferred (in original language): -

 Ptychio Emporias kai Diafimisis - Degree in Marketing  
2.2 Main field(s) of study for the qualification: Marketing
2.3 Name and status of awarding institution (in original language):
Technologiko Ekpedeftiko Idrima (T.E.I.) Kritis - Public institution of Higher Education 
2.4 Name and status of institution (if different from 2.3) administering studies (in original language):  Same as 2.3
2.5 Language(s) of instruction/examination:  Greek

3. INFORMATION ON THE LEVEL OF THE QUALIFICATION
3.1 Level of qualification: 

Undergraduate (Bachelor’s Degree), 1st cycle (ISCED 5A)
3.2 Official length of programme:

Duration in years :
4 

Weeks per year:
38 weeks of full-time studies in total (30 tutorial weeks plus 8 examination weeks)
ECTS credits:
240

Total student’s workload duty:  6,000 hours 

Practical Training:  Six (6) months Work  Placement  after the 7th semester of studies
3.3 Access  Requirements:         

High School [Lyceum]  Baccalaureate and successful participation in the National (Panhellenic) entrance exams. 


4. INFORMATION ON THE CONTENTS AND RESULTS GAINED
4.1 Mode of Study:   Full-time attendance
4.2 Programme requirements:
According to the Rules and Regulations of the Institute students receive their degree when: 

a) they have successfully completed their compulsory and elective courses in compliance with the Departmental Study Programme  and regulations.

b) their Dissertation project has been evaluated and approved by the School / Faculty Committee.
c) they have successfully completed their 6-month Work Placement / Practical Experience
Upon successful completion of the Degree programme, the graduates will:

-  have the basic theoretical and practical knowledge in the area of Marketing Science and the related profession,
- be equipped with all the necessary scientific and technological knowledge, in order to meet the working standards of a competitive environment, in the fields of advertising, commerce and marketing, e-commerce, e-marketing, tourism marketing and agricultural marketing.   
4.3 Programme details: (e.g. modules or units studied), and the individual grades/marks/credits obtained: (if this information is available on an official transcript this should be used here) 
	Nr

	Code
	Course Title

	Date Exam Taken

	Course Type
	ECTS

Credits
	Grade

	Remarks

	
	
	_____1st  SEMESTER_____
	
	
	
	
	

	1
	DD1001
	Principles of Marketing
	Winter 2008-09
	C.C. - C.G.F.
	6
	8.00
	erasmus
 

	2
	DD1002/ DD1102
	Introduction to Informatics
	Easter 2008-09
	C.C. - C.G.F.
	5
	8.00
	

	3
	DD1003
	Business Administration
	Winter 2009-10
	C.C. - C.G.F.
	5
	8.50
	

	4
	DD1004
	Microeconomics
	
	C.C. - C.G.F.
	5
	
	

	5
	DD1005
	Elements of Law
	
	C.C. - C.G.F.
	4
	
	

	6
	DD1006
	Business Mathematics 
	
	C.C. - C.G.F.
	5
	
	

	
	
	_____2nd  SEMESTER_____
	
	
	
	
	

	7
	DD2001
	Marketing Mix
	
	C.C. - C.G.F.
	5
	
	

	8
	DD2002
	Consumer Behaviour
	
	C.C. - C.G.F.
	5
	
	

	9
	DD2003
	Macroeconomics
	
	C.C. - C.G.F.
	5
	
	

	10
	DD2004/DD2104
	Informatics Applications 
	
	C.C. - C.G.F.
	5
	
	

	11
	DD2005
	Human Resource Management
	
	C.C. - C.G.F.
	5
	
	

	12
	DD2006
	Accounting Principles
	
	C.C. - C.G.F.
	5
	
	

	
	
	_____3rd  SEMESTER_____
	
	
	
	
	

	13
	DD3001
	Sales Management
	
	C.C. - C.G.F.
	4.5
	
	

	14
	DD3002
	Principles of Advertising
	
	C.C. - C.G.F.
	5
	
	

	15
	DD3003
	Industrial Marketing
	
	C.C. - C.G.F.
	5.5
	
	

	16
	DD3004/DD3104
	Database Systems 
	
	C.C. - C.G.F.
	5
	
	

	17
	DD3005
	Financial Management - Costing
	
	C.C. - C.G.F.
	5
	
	

	18
	DD3006
	Applied Statistics in Business
	
	C.C. - C.G.F.
	5
	
	

	
	
	_____4th  SEMESTER_____
	
	
	
	
	

	19
	DD4001
	Retail Marketing
	
	C.C. - C.G.F.
	6
	
	

	20
	DD4002
	Public Relations and Communication 
	
	C.C. - C.G.F.
	4.5
	
	

	21
	DD4003
	Marketing Research
	
	C.C. - C.G.F.
	5
	
	

	22
	DD4004/DD4104
	Computer Networks 
	
	C.C. - C.G.F.
	5.5
	
	

	23
	DD4005
	Management Information Systems
	
	C.C. - C.G.F.
	4
	
	

	24
	DD4006
	Agricultural Economics
	
	S.C. - C.A.F.
	5
	
	

	25
	DD4007
	Tourism Economics
	
	S.C. - C.T.F.
	5
	
	

	26
	DD4008/DD4108
	Modern Electronic Communications 
	
	S.C. - C.Ε.F.
	5
	
	

	
	
	_____5th  SEMESTER_____
	
	
	
	
	

	27
	DD5001
	International Marketing
	
	C.C. - C.G.F.
	5
	
	

	28
	DD5002/DD5102
	Logistics Supply Chain Management 
	
	C.C. - C.G.F.
	5
	
	

	29
	DD5003
	Investment Analysis
	
	C.C. - C.G.F.
	4.5
	
	

	30
	DD5004
	English Marketing Terminology 
	
	C.C. - C.G.F.
	5
	
	

	31
	DD5005/DD5105
	Web Design and Programming
	
	C.C. - C.G.F.
	5.5
	
	

	32
	DD5006
	Agricultural Marketing
	
	S.C. - C.A.F.
	5
	
	

	33
	DD5007
	Tourism Marketing
	
	S.C. - C.T.F.
	5
	
	

	34
	DD5008/DD5108
	e-Commerce Architecture
	
	S.C. - C.Ε.F.
	5
	
	

	
	
	_____6th  SEMESTER_____
	
	
	
	
	

	35
	DD6001
	Advertising campaign
	
	C.C. - C.G.F.
	7.5
	
	

	36
	DD6002/DD6102
	Business-to-Business Marketing
	
	C.C. - C.G.F.
	5.5
	
	

	37
	DD6003
	Quality Management
	
	C.C. - C.G.F.
	6
	
	

	38
	DD6004
	Agricultural Processing
	
	S.C. - C.A.F.

	5.5
	
	

	39
	DD6005
	Management of Environmental & Natural Resources
	
	S.C. - C.A.F.
	5.5
	
	

	40
	DD6006
	Tourism Planning and Development
	
	S.C. - C.T.F.
	5.5
	
	

	41
	DD6007
	Alternative Tourism Forms
	
	S.C. - C.T.F.
	5.5
	
	

	42
	DD6008/DD6108
	e-Commerce Applications 
	
	S.C. - C.Ε.F.
	5.5
	
	

	43
	DD6009/DD6109
	Multimedia Applications in Marketing 
	
	S.C. - C.Ε.F.
	5.5
	
	

	
	
	_____7th  SEMESTER_____
	
	
	
	
	

	44
	DD7001
	Strategic marketing
	
	C.C. - C.G.F.
	7
	
	

	45
	DD7002
	Graduates seminar (marketing)
	
	C.C. - C.G.F.
	6.5
	
	

	46
	DD7003/DD7103
	Operational research
	
	C.C. - C.G.F.
	6.5
	
	

	47
	DD7004
	Food Quality And Safety
	
	S.C. - C.A.F.
	5
	
	

	48
	DD7005/DD7105
	Agricultural Decision Support Systems
	
	S.C. - C.A.F.
	5
	
	

	49
	DD7006
	Tourism Destinations Marketing
	
	S.C. - C.T.F.
	5
	
	

	50
	DD7007
	Tourism Services Marketing
	
	S.C. - C.T.F.
	5
	
	

	51
	DD7008/DD7108
	Electronic Markets and Services 
	
	S.C. - C.Ε.F.
	5
	
	

	52
	DD7009/DD7109
	e-Commerce and Security 
	
	S.C. - C.Ε.F.
	5
	
	

	
	
	_____8th  SEMESTER_____
	
	
	
	
	

	
	
	Dissertation
 (diploma thesis)
	……………….
	
	20
	………..
	

	
	
	Practical
 Training 
	………………
	
	10
	Pass
	

	
	
	Elective Courses
***
	
	ELEC
	
	
	

	
	
	Overall Grade: 8,19

	
	Total ECTS Credits of

Overall Grade: 240 

	
	


- C.G.F.: Course of General Field, C.A.F.: Course of Agricultural Field, C.T.F.: Course of Tourist Field, C.E.F.: Course of e-marketing Field, ELEC: Elective Courses, C.C: Compulsory Course,   S.C: Selected Course
(*) Title of Thesis :    



(**) 6-Month Work Placement at : 

     

…*** Elective Courses are not included in the prerequisites for receiving the degree and are not contributing to the final grade of the Degree.

……………………………………………….…………………………………………………………………………………………………
4.4 Grading scheme and, if available, grade distribution guidance:
According to the Institute’s Rules and Regulation of Studies, the grading scheme is at 0-10 scale 

8,50 – 10 
: “Excellent” 


6,50 –  8,49
: “Very Good”


5,00 –  6,49
: “Sufficient”


0,00 –  4,99
: “Unsuccessful/”

Note: The successful completion of a course is achieved when the grade is greater or equal to 5,00.

More information: http://www.teicrete.gr/tei/el/ekpaideysh/spoudastika/kanonismos_spoudwn.htm not needed: it is in greek
4.5 Overall classification of the qualification overall average grade (in original language):

  8,19  LIAN KALOS (VERY GOOD)  

          

5. INFORMATION ON THE FUNCTION OF THE QUALIFICATION
5.1 Access to further study
:
The graduates of the Department have access to postgraduate studies (second and/or third cycles).

5.2 Professional status (if applicable) :
The graduates of the Department of Commerce and Marketing will have, upon graduation, all the necessary scientific and technological knowledge to meet the working standards of this competitive environment in the fields of marketing and advertising. A substantial percentage of Department’s graduates accede to various positions in both public and private organizations and businesses, with activities within the context of the aforementioned fields.  Their professional rights are defined by the related legislation, as described in the Governmental Decree 78/1989 (Official Government Gazette issue (FEK) 36/TA/7.2.89.)

6. ADDITIONAL INFORMATION

6.1 Additional Information: PLEASE READ THE EXPLANATORY NOTES
If on ERASMUS grantmention  Study period and Host University  or other distinctions (e.g. IKY grants etc) 

          
6.2 Further Information Sources:
   - European Union: http://ec.europa.eu/
   - Ministry of Education: http://www.minedu.gov.gr/
   - Technological Educational Institute of Crete: http://www.teicrete.gr/
   - School of Management and Economics Web Page: http://www.sdo.teicrete.gr/index_en.html

   - Department of Commerce and Marketing Web Page: www.emark.teicrete.gr 


7. CERTIFICATION OF THE SUPPLEMENT
7.1 Date:  
………./………../20……….
7.2 Names and signatures:




_____________________
_____________________


Professor Evangelos Kapetanakis
Associate Prof. Stylianos Papadakis
7.3 Capacity:

PRESIDENT of the TEI of Crete
Head of the Department
7.4 Official stamp or seal:



8. INFORMATION ON THE NATIONAL HIGHER EDUCATION SYSTEM
(i) Structure

The status of higher education in Greece has been reformed the last decade mainly by two state laws. According to the Law 2916/2001, higher education in Greece consists of two parallel sectors: the University sector (Universities, Polytechnics, Fine Arts Schools and the Open University) and the Technological sector (Technological Educational Institutions/T.E.I.s and the School of Pedagogic and Technological Education). Furthermore, according to the law 3549/2007, certain issues were adjusted, concerning the governance of higher education along with the general guidelines of expanded participation, increased transparency, accountability and extended autonomy of all higher education institutions. 
(ii) Access

Entry requirement to the various Schools/ Departments of the Universities (Panepistimio) and the Technological Educational Institutions (Technologiko Ekpedeftiko Idryma – TEI) depends on the achievement score attained on the National Exams and on the Certificate obtained by the High School (Lyceum) graduates. More specifically, the general achievement score for a successful entry to higher education institutions takes into account the grade of high school final year and the grades on the six chosen subjects of the national level examinations. Furthermore, admission to higher education institutions depends on the number of available places (numerus clausus) and on the candidates' ranked preferences among the higher education schools/ departments.
(iii) Qualifications

Students who successfully complete their studies at Universities and TEIs are awarded a Ptychio (Degree of first cycle of studies). First cycle programmes last from four years for most fields to five years for engineering and certain other fields of science and six years for medicine. The Ptychio provides the opportunity for further study at the post-graduate level that includes the one year second cycle leading to the second degree, Metaptychiako Diploma Eidikefsis – equivalent to the Master's degree – and the third cycle of studies leading to the doctorate degree, Didaktoriko Diploma – equivalent to the PhD degree.

Recent legislation (Law 3374/2005) on quality assurance in Higher Education, the Credit Transfer System and the Diploma Supplement defines the framework and criteria for evaluation of University/TEI departments and for the accreditation of student degrees. These measures aim at promoting student mobility and contributing to the creation of a European Higher Education Area, as this is defined by the Bologna Process.

(iv) Ongoing reforms and policy initiatives

Concerning the higher education, indeed wide reforms take place regarding higher education and the Bologna Process. Law 3794/2009 harmonized the operation of the university and technological sectors of higher education and put both Universities and Technological Education Institutions (TEIs) at the same level of higher education.

http://eacea.ec.europa.eu/education/eurydice/documents/eurybase/national_summary_sheets/047_EL_EN.pdf
As a consequence of the classification of the education institutes, a title (school-leaving, certificate, degree etc.) is compulsory for the student at each education level in order to continue to the next. 

A detailed description of the Greek Education System is offered in:
· EURYBASE (http://www.eurydice.org/Eurybase/frameset_eurybase.html) and

· EURYDICE (http://www.eurydice.org) database of the European Education Systems.
This Diploma Supplement follows the model developed by the European Commission, Council of Europe and UNESCO/CEPES. The purpose of the supplement is to provide sufficient independent data to improve the international ‘transparency’ and fair academic and professional recognition of qualifications (diplomas, degrees, certificates etc.). It is designed to provide a description of the nature, level, context, content and status of the studies that were pursued and successfully completed by the individual named on the original qualification to which this supplement is appended. It should be free from any value-judgements, equivalence statements or suggestions about recognition. Information in all eight sections should be provided. Where information is not provided, an explanation should give the reason why.








�Συμπληρώνεται από την γραμματεία


�Επώνυμο με λατινικούς χαρακτήρες. 


�Επίσημο όνομα/ονόματα με λατινικούς χαρακτήρες. 


�Ημερομηνία γέννησης σε μορφή DD/MM/YYY π.χ. 03/07/1992 


�Αριθμός Μητρώου 


�Διορθώστε την αρίθμηση μετά την διαγραφή των μαθημάτων  


�Διαγράψτε τα μαθήματα που δεν έχετε παρακολουθήσει και δεν έχετε στην αναλυτική σας βαθμολογία. Το ίδιο και για τυχόν προαιρετικά που έχετε. Επομένως, θα υπάρχουν μόνο τα μαθήματα που μετέχουν στο βαθμό πτυχίου σας και θα πρέπει  να έχουν άθροισμα διδακτικών μονάδων (ECTS) 240.   


�Το εξάμηνο που επιτυχώς ολοκληρώσατε το μάθημα. 


�Αυτή τη στήλη την αφήνεται ως έχει χωρίς τροποποιήσεις. 


�Καταχωρήστε επακριβώς όλες τις βαθμολογίες σας με 2 δεκαδικά ψηφία και τελεία ως υποδιαστολή (όχι 8,25 αλλά 8.25) 


�Στη στήλη αυτή αναφέρετε  αν έχετε περάσει κάποιο μάθημα σε Erasmus  


�Συμπληρώνεται από την γραμματεία


�Συμπληρώνεται από την γραμματεία


�Αν κάποιος έχει περάσει προαιρετικά μαθήματα θα πρέπει να προσθέσει για κάθε προαιρετικό μάθημα μια νέα γραμμή στον πίνακα ,  να συνεχίσει την αρίθμηση των μαθημάτων , να καταχωρήσει επακριβώς την βαθμολογία του στην αντίστοιχη στήλη  με 2 δεκαδικά ψηφία και τελεία ως υποδιαστολή καθώς και το εξάμηνο που επιτυχώς ολοκληρώσατε το μάθημα στην αντίστοιχη στήλη


�Καταχωρήστε το βαθμό πτυχίου σας. 


�Καταχωρήστε το σύνολο των ECTS δηλαδή των διδακτικών μονάδων. Θα πρέπει να είναι 240. 


�Τίτλος πτυχιακής στα αγγλικά 


�Φορέας πρακτικής άσκησης( αναφορά και της εταιρίας / ιδρύματος στα αγγλικά). 


�Πλήρη περιγραφή του βαθμού πτυχίου στα ελληνικά και αγγλικά και αναφορά στην αντίστοιχη κατάταξη Excellent / Very good / Good. 


�. Αναφορά υποτροφιών, διακρίσεων, erasmus κτλ. 





�Σημερινή ημερομηνία 


�Πριν την αποστολή του word αυτού στο � HYPERLINK "mailto:emarktei@gmail.com" �emarktei@gmail.com� θα πρέπει να έχουν διαγραφεί όλα τα σχόλια όπως αυτό εδώ καθώς και επαλειφθεί όλες οι κίτρινες σημειώσεις που είναι αποκλειστικά για την διευκόλυνση στην συμπλήρωση αυτού του εγγράφου. 
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